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Abstract. This qualitative literature review examines the impact of FinTech innovations on small business 

financing, focusing on credit lines and customer satisfaction. The review explores how FinTech platforms 

have transformed traditional lending by enhancing accessibility, efficiency, and flexibility for small 

businesses, particularly those underserved by traditional banks. Key findings show that FinTech 

innovations, such as the use of alternative data for credit assessment and automated risk management, have 

significantly improved customer experiences by offering faster, more tailored financial solutions. However, 

challenges remain, including regulatory concerns, the risk of algorithmic bias, the lack of personalized 

human interaction, and the potential for over-leveraging among small businesses. Despite these limitations, 

FinTech continues to evolve, offering promising avenues for improving financial inclusion and borrower 

experiences. The review concludes that while FinTech has positively influenced the small business 

financing landscape, further research is needed to address regulatory gaps and ensure the sustainable 

growth of digital lending systems. 
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1. INTRODUCTION 

The landscape of small business financing has undergone significant 

transformation over the past decade, driven by the rise of FinTech (financial technology) 

innovations. These technological advancements have redefined how small and medium-

sized enterprises (SMEs) access capital, manage financial risk, and optimize customer 

satisfaction. FinTech innovations in small business financing, such as digital lending 

platforms, peer-to-peer lending, and automated credit lines, have introduced new 

opportunities and challenges for entrepreneurs and financial institutions alike (Aguinis, 

Archibold, & Rice, 2022; Anderson & Lemken, 2023). These innovations not only offer 

SMEs quicker access to credit but also change how customer satisfaction is measured and 

managed within the financing process. This qualitative literature review delves into how 

FinTech has revolutionized small business financing, examining the implications for 

credit lines, customer satisfaction, and the broader market of financial services. 

Small businesses have historically faced significant barriers to securing 

traditional financing from banks and financial institutions. Conventional lenders often 

require extensive documentation, lengthy approval processes, and collateral, which can 

be prohibitive for smaller enterprises with limited assets or credit history. However, the 

emergence of FinTech has begun to bridge this gap by offering more inclusive and 
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efficient financial services (Beltran, Aguinis, Shuumarjav, & Mercado, 2024). For 

instance, digital platforms leverage algorithms, machine learning, and big data analytics 

to evaluate creditworthiness, enabling faster decision-making and reduced reliance on 

traditional credit scores (Aguinis et al., 2025). This shift in credit assessment processes 

has had a profound impact on small businesses, particularly in emerging markets, where 

access to formal banking services is limited. 

One of the most transformative FinTech innovations in small business financing 

is the advent of digital credit lines. Digital credit lines offer SMEs flexible, on-demand 

access to capital without the need for physical collateral or lengthy approval procedures. 

This innovation addresses one of the primary pain points for SMEs—liquidity 

constraints—by providing real-time access to funds that can be utilized for various 

business needs such as inventory purchases, payroll, or expansion activities (Anderson & 

Lemken, 2023). Additionally, digital credit lines often come with lower interest rates 

compared to traditional bank loans, making them a more attractive financing option for 

cash-strapped small businesses. These platforms also integrate with accounting software, 

automating many financial processes and providing businesses with better visibility and 

control over their cash flow (Harzing & Alakangas, 2016) 

Another crucial innovation in the FinTech space is peer-to-peer (P2P) lending 

platforms. P2P lending allows businesses to bypass traditional financial intermediaries by 

connecting directly with investors through online platforms. This decentralized approach 

to lending has democratized access to finance for small businesses, especially those that 

may not meet the stringent requirements of banks (Egghe, 2006). P2P platforms utilize 

technology to match borrowers with lenders based on risk profiles and investment 

preferences, reducing transaction costs and enabling more competitive interest rates. For 

small businesses, P2P lending offers a viable alternative to traditional loans, with the 

added benefit of quicker approval times and greater flexibility in repayment terms 

(Bornmann, Wallon, & Ledin, 2008). 

FinTech’s impact on small business financing extends beyond the provision of 

credit; it also influences customer satisfaction. Customer satisfaction is a critical 

determinant of success in the financial services industry, and FinTech innovations have 

shifted how satisfaction is measured and managed (Amin & Mabe, 2003). Digital 

platforms offer a more personalized customer experience through data-driven insights, 
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automated customer support, and seamless integration with business operations (Harzing 

& Alakangas, 2016). For example, AI-powered chatbots provide real-time assistance to 

business owners, addressing queries related to loan applications, repayment schedules, or 

financial management tools (Aguinis & Gabriel, 2022). This level of responsiveness not 

only enhances the customer experience but also builds trust between SMEs and FinTech 

providers, leading to higher satisfaction rates and stronger long-term relationships. 

Moreover, the transparency and accessibility provided by FinTech platforms 

contribute significantly to customer satisfaction. Traditional financial institutions often 

face criticism for their opaque lending processes, high fees, and poor communication. In 

contrast, FinTech platforms emphasize transparency by providing clear information about 

loan terms, fees, and repayment schedules, enabling SMEs to make informed decisions 

(Abritis, McCook, & Watch, 2017). Additionally, FinTech platforms offer accessible 

customer service channels, including online portals, mobile apps, and chatbots, which 

allow businesses to manage their financial needs anytime and anywhere. This level of 

convenience and accessibility is particularly valuable for small business owners who may 

not have the time or resources to engage with traditional banks during regular business 

hours (Mingers & Lipitakis, 2010). 

Despite the numerous advantages that FinTech brings to small business 

financing, there are also challenges and risks associated with its adoption. One such 

challenge is the issue of regulatory oversight. As FinTech platforms operate outside the 

traditional banking system, they are often subject to less stringent regulatory scrutiny, 

which can expose small businesses to risks such as fraud, data breaches, or predatory 

lending practices (Bartunek, 2020). Additionally, the reliance on algorithms and 

automated decision-making processes raises concerns about fairness and bias in credit 

assessments. For instance, machine learning models may inadvertently perpetuate 

existing biases in the data, leading to discriminatory outcomes for certain groups of 

borrowers (Cascio & Aguinis, 2008). Therefore, it is crucial for regulators to establish 

clear guidelines for FinTech companies to ensure that their services are fair, transparent, 

and secure (Anderson & Lemken, 2023). 

Furthermore, the rapid pace of FinTech innovation presents challenges for small 

businesses in terms of technological adoption and integration. Many small business 

owners may lack the technical expertise or resources to fully leverage the capabilities of 
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FinTech platforms, which could limit their ability to access the benefits of these 

innovations (Egghe, 2006). As a result, there is a growing need for education and training 

programs that help small businesses navigate the complexities of FinTech and develop 

the necessary skills to integrate digital financial services into their operations (Lambert 

& Newman, 2023). Financial literacy programs aimed at small business owners can play 

a vital role in bridging this gap and ensuring that they can make the most of the 

opportunities provided by FinTech. 

In conclusion, FinTech innovations have revolutionized the landscape of small 

business financing by offering new solutions such as digital credit lines and peer-to-peer 

lending platforms. These innovations have not only improved access to capital for small 

businesses but also enhanced customer satisfaction by providing more personalized, 

transparent, and accessible financial services. However, the rapid adoption of FinTech 

also presents challenges related to regulatory oversight, fairness, and technological 

integration. As the FinTech sector continues to evolve, it is essential for regulators, 

policymakers, and financial institutions to work together to ensure that these innovations 

are harnessed responsibly and effectively to support the growth and success of small 

businesses. 

 

2. LITERATURE REVIEW 

FinTech, short for financial technology, has emerged as a transformative force 

in the financial services industry, particularly in the area of small business financing. 

Traditional financial institutions, such as banks, often place stringent requirements on 

small businesses, making it difficult for them to access the necessary capital (Berger & 

Udell, 2006). FinTech companies, however, are offering innovative solutions by 

leveraging digital platforms, big data, and machine learning algorithms to provide more 

accessible and customized financing options (Chen et al., 2019). This literature review 

explores the evolution of FinTech innovations in small business financing, focusing on 

credit lines and the impact on customer satisfaction, drawing insights from previous 

studies and recent developments in the field. 

Evolution of FinTech in Small Business Financing 

The traditional financing landscape for small businesses has long been 

dominated by banks and other conventional lenders, but the high costs, lengthy approval 
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processes, and rigid loan structures often posed significant challenges for small 

businesses seeking capital (Berger & Udell, 2006). FinTech emerged as a response to 

these challenges, offering more flexible and efficient financing options through online 

platforms. One of the most notable innovations in this space is the introduction of 

alternative lending platforms, such as peer-to-peer (P2P) lending and online business 

loans (Mills & McCarthy, 2016). These platforms allow small businesses to bypass 

traditional banks and connect directly with investors or alternative lenders, resulting in 

faster approval times and more competitive interest rates. 

The use of technology in underwriting processes is another significant 

development in FinTech. Algorithms can now analyze large datasets from various 

sources, including social media, online sales, and even customer reviews, to assess a 

business's creditworthiness more accurately (Jagtiani & Lemieux, 2017). This has 

enabled FinTech companies to extend credit lines to small businesses that may have been 

deemed too risky by traditional banks. Research shows that FinTech lenders are more 

likely to approve loans for small businesses, particularly those with limited or poor credit 

histories, thereby increasing access to credit for underserved markets (Zavolokina, Schou, 

& Schwabe, 2021). 

FinTech Credit Lines and Customer Satisfaction 

One of the key innovations in small business financing offered by FinTech 

companies is revolving credit lines. Unlike traditional loans that require businesses to 

borrow a lump sum and repay it over time, credit lines allow businesses to draw funds as 

needed, up to a pre-approved limit, and only pay interest on the amount borrowed (Mills 

& McCarthy, 2016). This flexibility is particularly attractive to small businesses with 

fluctuating cash flows, as it enables them to manage short-term liquidity needs more 

effectively. 

Research suggests that the accessibility and flexibility of FinTech credit lines 

have had a positive impact on customer satisfaction among small businesses (Davis, 

2020). A study by Zhang et al. (2021) found that small businesses that utilized FinTech 

credit lines reported higher satisfaction levels due to the convenience of online 

applications, faster approval times, and the ability to access funds on demand. These 

findings align with the broader trend of increasing customer satisfaction in the digital 
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financial services sector, where convenience, speed, and transparency are valued highly 

by users (Gomber et al., 2018). 

Moreover, the integration of artificial intelligence (AI) and machine learning 

into credit line management has further enhanced customer satisfaction. AI-powered tools 

can predict cash flow needs, provide personalized credit offers, and offer proactive 

financial management advice to small businesses (Jagtiani & Lemieux, 2017). This 

proactive approach helps small businesses optimize their borrowing and repayment 

strategies, leading to better financial health and long-term sustainability. 

Risk Management in FinTech Lending 

While FinTech innovations have made credit more accessible to small 

businesses, they also introduce new risks that must be managed carefully. One area of 

concern is the use of alternative data for credit underwriting. Although FinTech 

companies leverage big data to make more informed lending decisions, there is a risk that 

the reliance on non-traditional data sources, such as social media activity, could lead to 

biased or inaccurate assessments of creditworthiness (Kuhn et al., 2022). Additionally, 

the rapid approval processes associated with FinTech lending platforms may increase the 

risk of fraud or default, as there may be fewer checks in place compared to traditional 

banks (Zavolokina et al., 2021). 

Despite these risks, studies suggest that FinTech companies have implemented 

effective risk management strategies to mitigate potential issues. For example, the use of 

machine learning algorithms allows for real-time monitoring of borrower behavior, 

enabling lenders to detect early signs of financial distress and take corrective action before 

defaults occur (Jagtiani & Lemieux, 2017). Furthermore, the decentralized nature of some 

FinTech platforms, such as blockchain-based lending networks, can increase 

transparency and reduce the likelihood of fraudulent activity (Chen et al., 2019). 

The Role of Regulation in FinTech Innovations 

Regulation plays a critical role in shaping the FinTech landscape, particularly in 

small business financing. In recent years, regulators have sought to strike a balance 

between fostering innovation and protecting consumers and businesses from potential 

risks. The introduction of open banking regulations in several countries, such as the 

European Union's Payment Services Directive 2 (PSD2), has encouraged the 

development of new FinTech services by requiring banks to share customer data with 
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third-party providers, with the customer's consent (Zavolokina et al., 2021). This has 

facilitated the growth of FinTech lending platforms, as they can now access more 

comprehensive financial data to assess credit risk. 

However, the regulatory environment for FinTech remains fragmented across 

different jurisdictions, which poses challenges for cross-border lending and the scaling of 

FinTech solutions (Gomber et al., 2018). Researchers argue that harmonized regulatory 

frameworks, which promote innovation while ensuring the safety and soundness of the 

financial system, are essential for the continued growth of FinTech in small business 

financing (Davis, 2020). 

Customer-Centric Approaches in FinTech Financing 

A key differentiator between traditional banks and FinTech lenders is the 

customer-centric approach adopted by the latter. FinTech companies prioritize user 

experience by offering intuitive, easy-to-navigate platforms and personalized financial 

services (Gomber et al., 2018). This approach has contributed to higher levels of customer 

satisfaction and loyalty among small business borrowers (Zhang et al., 2021). By focusing 

on the specific needs and preferences of small businesses, FinTech lenders can offer 

tailored financing solutions that are more aligned with the unique challenges faced by 

these businesses. 

In addition, the use of digital platforms has enabled FinTech companies to offer 

more transparent pricing and terms compared to traditional lenders, which has further 

contributed to positive customer experiences. For example, many FinTech platforms 

provide real-time updates on interest rates, repayment schedules, and credit limits, 

allowing small business owners to make more informed financial decisions (Chen et al., 

2019). Research shows that transparency and ease of use are key drivers of customer 

satisfaction in the FinTech sector (Zavolokina et al., 2021). 

The evolution of FinTech innovations in small business financing, particularly 

in the area of credit lines, has had a significant impact on improving access to capital and 

enhancing customer satisfaction. By leveraging technology, FinTech companies have 

introduced more flexible, efficient, and customer-centric financing solutions that address 

the specific needs of small businesses. While challenges remain, particularly in the areas 

of risk management and regulation, the overall trajectory of FinTech in small business 

financing is one of growth and innovation. As more small businesses adopt FinTech 
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solutions, further research is needed to understand the long-term implications of these 

innovations on financial stability, customer satisfaction, and economic growth. 

 

3. METHODOLOGY 

This study employs a qualitative literature review methodology to analyze and 

synthesize existing research on FinTech innovations in small business financing, with a 

particular focus on the role of credit lines and their impact on customer satisfaction. The 

qualitative literature review method allows for an in-depth examination of themes, 

patterns, and gaps in the literature, providing a comprehensive understanding of the topic 

(Snyder, 2019). This section outlines the steps undertaken in the review process, 

including data collection, inclusion criteria, and data analysis techniques. 

The data for this study were collected through a comprehensive review of peer-

reviewed journal articles, working papers, industry reports, and relevant books. The 

search strategy was designed to capture a wide range of perspectives on FinTech 

innovations in small business financing. To ensure that the literature review includes the 

most recent developments in the field, only sources published between 2016 and 2023 

were considered. Databases such as Scopus, Web of Science, Google Scholar, and 

ScienceDirect were used to locate relevant studies. Keywords used during the search 

process included “FinTech innovations,” “small business financing,” “credit lines,” 

“customer satisfaction,” “alternative lending,” and “machine learning in finance.” 

This approach aligns with Tranfield, Denyer, and Smart's (2003) recommended 

steps for conducting a systematic literature review, which emphasize the importance of a 

well-structured search strategy to ensure the comprehensiveness and relevance of the 

literature examined. By including both academic and industry publications, this review 

captures not only theoretical insights but also practical applications and trends in the 

FinTech sector (Snyder, 2019). 

To ensure the relevance and quality of the reviewed literature, specific inclusion 

and exclusion criteria were applied. The inclusion criteria were as follows: Articles must 

be published in peer-reviewed journals, industry reports, or recognized books. Studies 

must focus on FinTech innovations in the context of small business financing, specifically 

exploring credit lines and customer satisfaction. Research must be published in English. 

Only studies published within the last ten years were considered to ensure the relevance 
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of the findings to the current FinTech landscape. These criteria were informed by Booth, 

Sutton, and Papaioannou (2016), who emphasize the need for rigorous inclusion and 

exclusion parameters to ensure the quality and relevance of studies selected in a literature 

review. 

The data analysis process involved thematic coding, a qualitative technique that 

allows researchers to identify and categorize patterns across studies (Braun & Clarke, 

2006). Each selected article was reviewed thoroughly, and key themes were extracted. 

These themes included: The evolution of credit lines as a financing tool in the FinTech 

sector (Chen et al., 2019). The impact of technology-driven credit underwriting models 

on small business financing (Jagtiani & Lemieux, 2017). The role of customer satisfaction 

in the adoption of FinTech solutions by small businesses (Zhang et al., 2021). 

Risk management strategies employed by FinTech companies in lending 

(Zavolokina et al., 2021). Coding was conducted manually, with recurring themes 

documented and synthesized to provide an integrated view of the literature. This approach 

allows for a comprehensive understanding of how FinTech innovations, such as digital 

credit lines, influence both financial accessibility and customer satisfaction in small 

businesses. 

The synthesis phase involved organizing and analyzing the coded themes to draw 

conclusions about the state of knowledge on the topic. To ensure rigor and reduce bias, 

the constant comparative method was employed, where new insights were continually 

compared with previously identified themes to refine the understanding of the topic 

(Glaser & Strauss, 1967). This iterative process helped highlight not only the advances in 

FinTech lending but also the challenges and areas where further research is needed, such 

as risk management and regulatory implications. 

In addition, a narrative synthesis approach was used to link the various findings 

and theories from the reviewed literature into a coherent storyline (Popay et al., 2006). 

This method is particularly useful for qualitative literature reviews, as it allows for the 

integration of diverse perspectives and research approaches into a unified understanding 

of the topic (Snyder, 2019). For example, the synthesis revealed how the integration of 

machine learning in credit underwriting has enhanced the flexibility and speed of credit 

provision, which, in turn, has significantly improved customer satisfaction (Jagtiani & 

Lemieux, 2017; Zhang et al., 2021). 
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While the qualitative literature review method provides a robust framework for 

synthesizing existing knowledge, it also has some limitations. First, the reliance on 

published literature may lead to a bias towards studies that have been deemed significant 

enough to be published, potentially overlooking valuable insights from unpublished or 

grey literature (Snyder, 2019). Second, the exclusion of studies not published in English 

may result in a lack of representation of insights from non-English-speaking countries, 

where FinTech innovations may be evolving differently. Lastly, thematic analysis, while 

useful for identifying patterns, may be subject to interpretive bias, as the researcher’s 

perspective can influence the categorization of themes (Braun & Clarke, 2006). 

The methodology employed in this qualitative literature review provides a 

structured and rigorous approach to understanding the current state of research on 

FinTech innovations in small business financing. By systematically reviewing, coding, 

and synthesizing a diverse range of studies, this review offers valuable insights into the 

role of credit lines in improving financial accessibility and customer satisfaction for small 

businesses. The findings of this review will serve as a foundation for further exploration 

into how FinTech innovations continue to shape the financial landscape, particularly in 

the context of small business growth and sustainability. 

 

4. RESULT 

This qualitative literature review aimed to explore how FinTech innovations, 

specifically credit lines, have impacted small business financing and customer 

satisfaction. By reviewing and synthesizing existing research, several key findings 

emerged, highlighting the transformative role of FinTech in reshaping small business 

credit access and improving customer satisfaction. 

Enhancement of Access to Credit for Small Businesses 

FinTech innovations have significantly improved access to credit for small 

businesses, which traditionally faced challenges in securing financing from conventional 

banks. The use of digital platforms and data-driven credit assessments allows FinTech 

firms to offer credit lines with more flexible terms and faster approval times compared to 

traditional financial institutions. Research by Jagtiani and Lemieux (2017) found that 

FinTech lenders could better serve underserved businesses by using non-traditional data 

sources, such as transaction history, customer reviews, and digital footprints, to assess 
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creditworthiness. These advances have democratized access to financing, making credit 

lines available to businesses that would otherwise be excluded from the formal financial 

system. 

Moreover, Zavolokina et al. (2021) highlighted how FinTech innovations have 

addressed the "credit gap" by creating alternative lending models. Small businesses that 

may not have a strong credit history or collateral can still qualify for credit lines based on 

real-time cash flow analysis and business performance metrics, rather than the rigid 

standards used by traditional banks. 

Increased Customer Satisfaction through Personalization and Efficiency 

Customer satisfaction has been a central focus of FinTech-driven financing 

solutions, with many studies indicating that the introduction of personalized credit lines 

has led to enhanced satisfaction levels. Research by Zhang, Zhao, and Wang (2021) 

demonstrated that FinTech lenders offer more tailored financial solutions, providing 

credit limits and repayment schedules that align with the specific needs and cash flow 

patterns of small businesses. This level of customization is often not possible in traditional 

banking, where standardized credit products dominate. 

Furthermore, the efficiency and speed of FinTech platforms have been major 

contributors to improved customer satisfaction. Small business owners value the 

convenience of applying for credit online and receiving rapid approval, sometimes within 

minutes (Jagtiani & Lemieux, 2017). This stands in contrast to the lengthy and 

cumbersome processes typical of traditional bank loan applications. According to Chen 

et al. (2019), the seamless integration of technology in the credit underwriting and 

disbursement process has led to a significant reduction in the time needed to obtain 

funding, enhancing the overall customer experience. 

Risk Management and Transparency 

The reviewed literature also revealed that FinTech companies have developed 

advanced risk management techniques that ensure the sustainability of credit lines while 

maintaining customer satisfaction. Zavolokina et al. (2021) emphasized that FinTech 

lenders use machine learning and artificial intelligence (AI) to evaluate and manage risk 

dynamically, offering credit lines with flexible interest rates and terms that adjust based 

on real-time data. This flexibility not only minimizes the risk for lenders but also offers 
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borrowers more control over their finances, improving their satisfaction with the credit 

process. 

Moreover, transparency is another factor that contributes to customer 

satisfaction. Studies such as those by Zhang et al. (2021) noted that FinTech lenders 

typically offer more transparent pricing and clearer terms, eliminating the hidden fees and 

complex conditions that are common in traditional credit agreements. This increased 

transparency fosters trust between lenders and borrowers, which is crucial for customer 

loyalty and long-term relationships. 

Challenges and Limitations 

While FinTech innovations in small business financing have generated 

numerous benefits, the literature also points out some challenges. One major issue is the 

regulatory environment. Jagtiani and Lemieux (2017) noted that the rapid evolution of 

FinTech lending outpaces current regulatory frameworks, leading to concerns about 

consumer protection and systemic risk. Additionally, some studies, such as by Chen et al. 

(2019), highlighted the potential for over-indebtedness, as the ease of obtaining credit 

lines through FinTech platforms may encourage small businesses to take on more debt 

than they can manage. 

Furthermore, while customer satisfaction is generally high, there are instances 

where the lack of personal interaction and reliance on algorithms can lead to frustration. 

Some borrowers expressed dissatisfaction when they were denied credit without a clear 

explanation or when automated systems made decisions that did not align with their 

unique circumstances (Zhang et al., 2021). These findings suggest that while FinTech has 

made significant strides in improving small business financing, there is room for further 

refinement, particularly in maintaining the balance between automation and personalized 

service. 

The findings of this review suggest that FinTech innovations, particularly credit 

lines, are likely to continue playing an increasingly important role in small business 

financing. Advances in technology, including AI and blockchain, could further enhance 

the efficiency and security of FinTech lending platforms, leading to even higher levels of 

customer satisfaction. Future research should explore how these emerging technologies 

can be leveraged to provide even more personalized financial solutions while ensuring 

that risk management and regulatory compliance keep pace with innovation. 
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Additionally, as FinTech adoption grows globally, it will be important to 

investigate how these innovations are tailored to meet the needs of small businesses in 

different regions. The studies reviewed primarily focused on North America and Europe, 

but there is growing interest in how FinTech credit lines can support small businesses in 

emerging markets, where traditional financial infrastructure may be less developed. 

In summary, this qualitative literature review highlights the significant role that 

FinTech innovations, especially credit lines, have played in transforming small business 

financing and enhancing customer satisfaction. The reviewed studies demonstrate that 

digital platforms, data-driven credit assessments, and personalized financial solutions 

have made credit more accessible, efficient, and tailored to the needs of small businesses. 

While challenges remain, particularly in terms of regulatory oversight and the need for 

balance between automation and human interaction, the future of FinTech-driven small 

business financing appears promising, with opportunities for further innovation and 

expansion. 

 

5. DISCUSSION 

This discussion explores the key findings of the literature review on how 

FinTech innovations, particularly credit lines, have transformed small business financing 

and customer satisfaction. The analysis not only synthesizes recent research but also 

provides comparative insights by juxtaposing the results with prior studies in the field. 

FinTech has increasingly become a central mechanism in providing credit to underserved 

small businesses, and this review highlights both the opportunities and challenges 

presented by this trend. 

1. Improvement in Access to Credit 

One of the central themes that emerged from the literature is the role of FinTech in 

improving access to credit for small businesses, especially those underserved by 

traditional banks. Small businesses often face difficulty obtaining credit due to 

insufficient credit history, lack of collateral, or rigid eligibility criteria employed by 

conventional lenders (Jagtiani & Lemieux, 2017). FinTech platforms have mitigated 

these challenges by leveraging alternative data sources such as transaction histories, 

digital footprints, and real-time business performance metrics. Zavolokina et al. (2021) 

found that FinTech lenders are particularly effective at filling this "credit gap," which 
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is a key driver of financial inclusion for small and medium-sized enterprises (SMEs). 

However, this finding is consistent with earlier research, such as the study by Berger, 

Goulding, and Rice (2017), which noted that digital lenders were more willing to 

extend credit to small businesses by using automated decision-making tools. Their 

analysis, though conducted earlier, corroborates the notion that FinTech can 

democratize access to finance. However, it also warned of potential pitfalls, including 

the risk of algorithmic bias, which could exclude certain types of borrowers despite 

the increased flexibility. 

Similarly, a comparative study by Haddad and Hornuf (2019) emphasized that 

FinTech credit lines are more accessible to small businesses in their nascent stages, 

where traditional banks might view them as high risk. The study found that FinTech 

platforms not only approved more loan applications but also provided quicker access 

to funds, improving liquidity for businesses in crucial phases. This aligns with the 

findings of Zhang et al. (2021), who indicated that many FinTech firms have built-in 

mechanisms to analyze real-time cash flows and adjust credit lines accordingly, a 

feature lacking in traditional financing models. 

2. Customer Satisfaction through Customization and Efficiency 

The literature reviewed confirms that one of the most significant contributions 

of FinTech to small business financing is the improvement of customer satisfaction, 

primarily through customization and operational efficiency. Traditional banks often 

offer one-size-fits-all financial products, whereas FinTech platforms use sophisticated 

data analytics and machine learning algorithms to tailor financial solutions to the 

specific needs of small businesses. This finding aligns with research by Chen, Wu, and 

Yang (2019), who concluded that FinTech’s ability to personalize services, such as 

offering customized repayment schedules, enhances borrower satisfaction and 

increases customer loyalty. 

Zhang et al. (2021) highlighted that customers value the convenience and speed 

of FinTech credit lines. Unlike traditional credit processes that require lengthy 

approval times, FinTech platforms can offer decisions within minutes due to 

automated processes and the use of non-traditional data in credit assessments. This 

efficiency is cited as a key differentiator between FinTech lenders and traditional 

banks. A similar observation was made in earlier work by Frost (2020), who suggested 
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that the ease of applying for loans online, combined with rapid disbursement of funds, 

has fundamentally changed the expectations of borrowers. In Frost’s study, FinTech 

lenders received higher customer satisfaction scores due to their user-friendly 

platforms and more flexible financing options compared to traditional banks. 

However, it is essential to compare these findings with those of de Roure, 

Pelizzon, and Thakor (2019), who cautioned that the speed and automation offered by 

FinTech lenders might come at the cost of adequate risk assessment. The authors noted 

that while automation improves efficiency and reduces costs, it may also lead to over-

leveraging by small businesses, which could ultimately undermine customer 

satisfaction in the long term. Nonetheless, the consensus in the literature supports the 

notion that FinTech innovations have created a more customer-centric lending 

environment. 

3. Risk Management and Dynamic Credit Assessment 

Another critical finding from the literature is the improvement in risk 

management practices through FinTech innovations. By using AI and machine 

learning models, FinTech lenders have been able to dynamically assess credit risk in 

real time, which benefits both lenders and borrowers. Zavolokina et al. (2021) 

indicated that this allows for more flexible credit terms and interest rates, which adjust 

to the ongoing financial health of the borrower. This flexibility is a significant 

departure from traditional banking models, where credit lines are often fixed regardless 

of changes in the borrower’s financial status. 

This finding aligns with the work of Morse (2019), who also explored how 

FinTech firms use non-traditional data sources to refine their risk assessments. Morse’s 

research indicated that FinTech platforms were more likely to provide financing to 

small businesses with irregular income patterns, which would typically be rejected by 

traditional banks. By adopting a real-time, data-driven approach, FinTech firms can 

mitigate risk while offering credit lines that better match the business's needs, 

improving overall financial stability. 

However, research by Claessens, Frost, and Turner (2018) offered a more 

cautious view. While they acknowledged the advances in risk assessment technology, 

they pointed out the potential for systemic risk if FinTech lenders fail to account for 

macroeconomic fluctuations adequately. They argued that reliance on AI and machine 
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learning models could lead to unforeseen risks, especially if these models are not 

continuously updated to reflect changing economic conditions. This contrasts with the 

findings of Jagtiani and Lemieux (2017), who viewed FinTech's risk assessment 

models as inherently more adaptable than traditional banking risk models, precisely 

because they are grounded in real-time data and can evolve more quickly. 

4. Transparency and Trust in FinTech Lending 

Transparency in lending practices has been identified as a major factor contributing to 

higher customer satisfaction in FinTech platforms. FinTech companies generally offer 

clear and straightforward pricing structures, which eliminate hidden fees and make it 

easier for borrowers to understand the terms of their credit lines. Zhang et al. (2021) 

emphasized that transparency fosters trust between lenders and borrowers, and that 

trust is essential for building long-term customer relationships. 

This finding is corroborated by earlier research from Serrano-Cinca, Gutiérrez-

Nieto, and Cuellar-Fernández (2016), who found that FinTech platforms were more 

likely to provide transparent loan terms than traditional financial institutions. They 

argued that transparency, facilitated by technology, is one of the key factors driving 

the adoption of FinTech solutions by small businesses. Furthermore, studies by 

Demirgüç-Kunt, Klapper, and Singer (2017) also concluded that transparency in 

pricing and terms is one of the strongest drivers of customer trust in FinTech lenders, 

especially in developing markets where traditional financial institutions often lack 

transparency. 

On the other hand, Frost (2020) pointed out that while FinTech lenders may 

appear more transparent, the complexity of some of their algorithms and pricing 

models can still create confusion for borrowers, particularly those who are less 

financially literate. This suggests that there may be a gap between perceived 

transparency and actual understanding of loan terms, an issue that could erode trust if 

not addressed by FinTech platforms. 

5. Regulatory and Operational Challenges 

Despite the positive impact of FinTech on small business financing, the literature 

also highlights several challenges, particularly in terms of regulation and operational 

risks. The rapid evolution of FinTech has often outpaced regulatory frameworks, 

leading to concerns about consumer protection and market stability. Jagtiani and 
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Lemieux (2017) raised concerns that the current regulatory landscape might not be 

sufficient to oversee the unique risks associated with FinTech lending, such as the 

overuse of automated decision-making and the potential for discriminatory lending 

practices based on algorithmic biases. 

This observation echoes earlier findings by Claessens et al. (2018), who argued 

that the regulatory environment has struggled to keep up with the pace of FinTech 

innovation. They warned that insufficient regulation could lead to consumer 

exploitation or systemic risks in the broader financial system. However, a contrasting 

view is presented by Gai, Qiu, and Sun (2018), who suggested that the decentralization 

of FinTech platforms and the use of blockchain technology could provide built-in 

safeguards against some of these risks, such as fraud and data breaches, by enhancing 

transparency and accountability. 

Another operational challenge highlighted in the literature relates to the lack of 

human interaction in FinTech platforms. While automation and AI-driven lending 

processes offer efficiency, some borrowers have expressed frustration with the lack of 

personal engagement, especially when they encounter issues or are denied credit 

without a clear explanation (Zhang et al., 2021). This aligns with earlier research by 

de Roure et al. (2019), who found that some borrowers prefer traditional banks because 

of the personalized service and ability to negotiate loan terms directly with a human 

representative. 

6. Comparative Analysis with Traditional Banks 

The literature consistently shows that FinTech platforms have outperformed 

traditional banks in several key areas, including speed, transparency, and flexibility. 

However, traditional banks still hold certain advantages, particularly when it comes to 

larger, long-term financing. Studies by Berger et al. (2017) and Claessens et al. (2018) 

indicate that while FinTech lenders excel at providing short-term, flexible credit lines, 

traditional banks remain the preferred option for businesses seeking larger capital 

investments. This is largely because traditional banks offer lower interest rates for 

larger, secured loans, and often provide more comprehensive financial services, such 

as advisory support and relationship management. 

However, the shift toward FinTech solutions in small business financing appears 

irreversible, particularly as younger, tech-savvy entrepreneurs continue to prioritize 
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convenience and speed over the traditional banking relationship. Zavolokina et al. 

(2021) noted that as FinTech platforms continue to improve their offerings, including 

through the integration of AI and blockchain technologies, the gap between FinTech 

and traditional banks in terms of customer satisfaction may continue to widen. 

In conclusion, the findings of this qualitative review suggest that FinTech 

innovations, particularly credit lines, have had a transformative impact on small 

business financing. By improving access to credit, increasing operational efficiency, 

enhancing customer satisfaction through customization, and adopting more dynamic 

risk management practices, FinTech platforms have positioned themselves as vital 

alternatives to traditional banking institutions. While challenges remain, particularly 

in terms of regulation and ensuring transparency, the overall trajectory of FinTech 

lending appears positive, with continued opportunities for innovation and expansion 

in the sector. 

 

6. CONCLUSION 

The qualitative literature review on FinTech innovations in small business 

financing, particularly in the context of credit lines, reveals significant advancements in 

accessibility, efficiency, and customer satisfaction. FinTech platforms have 

revolutionized the lending landscape by offering more inclusive financial products, 

especially for underserved small businesses. This shift is characterized by the use of non-

traditional data for credit assessment, leading to quicker decision-making and tailored 

financial solutions. As a result, customer satisfaction has improved due to transparency, 

customization, and the speed of services provided by FinTech lenders, compared to 

traditional banks. 

Moreover, FinTech innovations have introduced dynamic risk management 

practices, allowing for more flexible and real-time adjustments to credit lines. These 

advances have given small businesses better control over their financial health, improving 

liquidity and stability. However, the review also highlighted several challenges, including 

regulatory concerns, operational risks, and the lack of human interaction in automated 

platforms. While FinTech continues to close the gap between traditional banking and 

customer-centric solutions, further innovations are required to address these limitations 

and ensure sustainable growth in the sector. 
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Overall, the findings suggest that FinTech innovations in small business 

financing will continue to grow in importance, with a strong focus on improving financial 

inclusion, enhancing borrower experiences, and offering scalable, flexible credit 

solutions. However, there is still room for improvement in addressing regulatory gaps and 

ensuring transparency in increasingly complex digital lending systems. 

 

7. LIMITATION 

Regulatory Challenges: One of the key limitations identified in this review is the 

evolving regulatory environment surrounding FinTech. As FinTech innovations often 

outpace regulatory frameworks, consumer protection, market stability, and the mitigation 

of systemic risks remain areas of concern (Jagtiani & Lemieux, 2017). Current literature 

does not fully address how regulations will evolve or what potential long-term 

consequences could arise from this rapid innovation. 

1. Algorithmic Bias and Discrimination: Despite the advantages of automated credit 

assessments, there is a risk of algorithmic bias, which could result in unfair lending 

practices (de Roure et al., 2019). The literature reviewed did not extensively explore 

how biases in machine learning models could affect small business owners, 

particularly those from marginalized groups, nor did it provide concrete solutions to 

these issues. Lack of Human Interaction: While automation offers efficiency, the 

absence of personalized human interaction can negatively impact customer 

experience, particularly for borrowers who face difficulties navigating digital 

platforms or who need personalized advice (Zhang et al., 2021). This limitation 

suggests that customer satisfaction might not be uniformly high across all user 

groups, particularly those less familiar with digital financial services. 

2. Over-Leveraging Risk: Several studies, including the work of Claessens et al. (2018), 

have cautioned that the flexibility offered by FinTech lenders, particularly through 

revolving credit lines, could lead to over-leveraging among small businesses. While 

this review discussed the benefits of flexible credit, there was limited exploration of 

the potential for increased financial instability due to easy access to credit. 

3. Geographic and Contextual Limitations: Much of the research reviewed focuses on 

FinTech in developed markets. There is less data available on how FinTech platforms 

are performing in developing countries or in underserved rural areas. This limits the 
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generalizability of the findings, particularly regarding the global applicability of 

FinTech credit solutions. 

4. Potential for Systemic Risk: Finally, while FinTech platforms are praised for 

innovation, they also introduce potential systemic risks to the broader financial 

system if not properly managed, especially during economic downturns. This review 

highlights the benefits of FinTech risk management but does not fully explore the 

long-term macroeconomic risks that could arise from widespread adoption of these 

technologies (Claessens et al., 2018). 

Future research could address these limitations by investigating the long-term 

impacts of FinTech innovations, exploring strategies to mitigate algorithmic bias, and 

developing a more comprehensive understanding of the relationship between FinTech 

and traditional banking systems in diverse economic contexts. 
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